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A misunderstanding has crept in
over the years: the concept that
our city centre belongs to hotels,
restaurants and retail. In actual
fact, Amsterdam is primarily a
city of professional services.
Downtown Amsterdam is where
everyone wants to cross paths.
Do business. Make deals. Net-
work. Amsterdam City is a fer-
vent advocate of that mixed-
function city. We’re doing well.
Many people see Amsterdam as
an amazingly cool city. And what

makes us so cool? 

We’re a ‘soft’ city with a keenly honed feel for
what people want and need; we are home to a
new economy filled with start-ups and brand-
new concepts fresh out of R&D. By definition,
a cool city is a young city that has lots of stu-
dents and campuses in the city, a city that has
artists, incubators, fringe elements, hipsters,
and everyone who wants to be different or
trendy, grab attention or break new ground. 

It’s working. The new City Index shows great
figures that highlight how Amsterdam is grow-
ing and flourishing. Success breeds success,
attracting hordes of people who want to be
part of it all. For a weekend, in pursuit of a

AMSTERDAM CITY CHAIRMAN
ON THE COOL CITY, HUSTLE
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love interest, to attend university, or forever. As a result,
house prices are soaring and the ferryboats are full.
Time to build bridges over the IJ River, and a fabulous
cable car! And sure, Amsterdam North may be across
the river, but as far as we’re concerned we’re calling it
Centre North from now on, and the Sixhaven metro sta-
tion should be added to the new metro extension. 

Another cool thing about Amsterdam, obviously: it’s that
tolerant city where all sorts of things are possible and per-
mitted. Russell Shorto called Amsterdam ‘the most liberal
city in the world’, and with good reason. The city that has
more bicycles than inhabitants. Amsterdam, cycle city.
That’s cool. But cars need to be cool again too. Through
new policy papers on ownership, the shared economy,

Car2Go, plugging in instead of pouring petrol. The plans
that this Council of Mayor and Aldermen have for pushing
cars out of the city centre are truly yesterday’s problem. 

Everyone’s talking about how busy it is. Increased traffic
is a problem in several spots, but the biggest problem is
public nuisance. As growth increases and it gets busier
and busier, the potential for public nuisance also grows.
If that potential is not nipped in the bud, growth be-
comes a problem. That’s why Amsterdam City is taking
an active role in the discussion. We are engaged stake-
holders, actively contributing to the search for solutions,
just as we did with local residents. Balance is a static
concept, difficult to maintain in relation to the dynamic
environment we’re all navigating.”

///////////////////////
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Amsterdam is heroic, determined, compassionate.

These values are embodied in our city’s coat of

arms. But above all, Amsterdam is really cool. Amidst

all the hectic hustle and bustle, we lost sight of that

fact. Amsterdam, cool city. No one’s cool just because

they say they are; saying it yourself isn’t cool at all!

You’re cool when others see you that way. So what

makes something cool? The word defies simple defi-

nition. In any case, cool is an expression of admiration

or affirmation; it’s positive and exceptionally popular.

One of the essential characteristics of cool is its tran-

sience: today’s coolmay well be tomorrow’s awkward. 

An open city 

with an open 

mind and 

broad vistas

HOW COOL IS THAT?CITY CENTRE XL
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We’ve been doing it for centuries
Cool is the new trendy and the old hip and happen-
ing. By definition, a cool city is a young city with 
unpolished fringe elements, incubators, start-ups,
pop-ups, unrestricted zones, and parties and festi-
vals all year around. Amsterdam has embraced free-
dom, tolerance and innovation as the watchwords of
a new era. Amsterdam is an open city with an open
mind and broad vistas, home to a mildly anarchistic
population of nearly 825,000 individuals who enjoy
being seen as open, assertive and pleasantly cool,
but who are just as likely to look the other way when
it’s inconvenient, cherry-picking the rules and regu-
lations to suit their own preferences. We’ve been
doing it for centuries... and it’s working out pretty

well for us so far. In fact, that approach has not only
brought us wealth and well-being, it’s also made us
pretty cool.

Is Amsterdam comfortably busy?
Every era has its own words. Every jam-packed so-
cial function includes complaints about the busy
streets, wobbling tourists and infinitely increasing
hustle and bustle. But what one person considers
unpleasantly hectic may still be too slow-paced for
someone else. There’s no balanced approach that
makes everyone happy. The dynamics of the busier
city do not tolerate a concept so static as balance,
no matter how convenient the word may be in facili-
tating discussion. That said, the challenge is of

//////////////////////////////////////////////////
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course mutual recognition, consideration and 
assessment of the diverse interests of the city’s 
residents, visitors and businesses. As entrepreneurs,
we see the threats facing the city as well; we need
each other to retain Amsterdam’s appeal. Amsterdam
City has worked with others to formulate relevant
recommendations in the recent policy paper entitled
‘Amsterdam, comfortably busy?’. We are now talking
about how to distribute peak activity across the city
and throughout the year, so growing visitor numbers
can be managed more effectively. That demands clear
communication with visitors about where they’re
welcome, what conduct is accepted, and how they
can explore the wide range of options our great city
offers. 

Richly stocked depots 
cry out for a second Rijksmuseum
Amsterdam needs to present itself as larger than its
size might suggest. Amsterdam is far more than its
medieval city centre and wealth of art stretching back
centuries. We’re already marketing Amsterdam Beach
in Zandvoort, the Muiderslot fortress is known as 
Amsterdam Castle, and the picturesque windmills just
above the city at Zaanse Schans are really ours too.
From the perspective of many tourists, all these
sights are just around the corner. So much more
could be achieved, however. The overflowing depots
of our museums and the Rembrandts purchased in
conjunction with the French – Maarten Soolmans and
Oopjen Coppit – beg for a second branch of the

////////////////////////////////////////////////////
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Rijksmuseum in Amsterdam West, or a second
Stedelijk presenting modern art on the east side of
town; every city district could have its own Amsterdam
Museum. We invoke his name so frequently as 
evidence of our own better nature, so why don’t 
we build a gorgeous Spinoza House by the waters 
of the Sloterplas lake?

We see growth. Green lights ahead
Downtown Amsterdam has already expanded, of
course, and is now formally calling itself City Centre
XL. It is literally at the heart of the city, figuratively
forming its powerful pulse and lifeblood. Our Ams-
terdam City Index, new style, shows the growth and
reblossoming of our city heart in nice, clear figures.

The crisis appears to be over. We see optimism. We
see confidence. We see growth. There are green
lights ahead! ING Bank states that the Amsterdam
economy has hit its stride; although it’s meant as a
positive note, it still sounds a bit archaic, more like a
cinematic representation of the industrial age with
subtitles straight from silent film announcing ‘the new
time is here, progress waits for no man’.

Growth is good, but requires

an alert awareness of 

everyone’s interests

////////////////////////////////////////////////////
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Progress does not wait
It’s true: progress will not wait for us to catch up. Playing
it cool by doing nothing at all isn’t the ideal response.
Stagnation should be prevented at all times, in both
thought and action. We need to be critical and stay sharp.
Entrepreneurs are looking for new opportunities, new
revenue models, and responding to the growth prospects
that Amsterdam offers in abundance. Amsterdam is
growing. The city centre is growing. More people live in
the area. More people are visiting the area. Tourism is
booming worldwide. Together, the Rijksmuseum, the Van
Gogh and the Stedelijk brought in 5,000,000 visitors
in 2015. Just wait until the budding Chinese middle
class lands at Schiphol en masse. Growth is good, but
requires an alert awareness of everyone’s interests. 

Great strides towards a truly great cool city
We love to daydream and brainstorm, and we 
envision bridges across the IJ River, a cable car as a
fantastic attraction, that new Rijksmuseum branch in
Amsterdam West, the Spinoza House on the Sloterplas,
a second Red Carpet down Nieuwezijds Voorburgwal,
a new Crystal Palace of Industry as the city had in
the late 19th century, and grand, large-scale housing
to accommodate the anticipated annual growth of
10,000 to 15,000 new residents in Amsterdam.
Great strides from a sprawling medieval village 
towards a truly great cool city, moving towards an
Amsterdam twice as large as its current size, as 
outlined by visionary city planner Zef Hemel. 
The future belongs to the cities.

////////////////////////////////////////////////////
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Heroic, determined, compassionate and cool
The future lies open before us, as a city. The years
ahead seem like they’ll be just as exciting and boom-
ing as 1888 and 1612. The new era is what we make
of it; we can paint this town any colour we want!
We’ll make it with character, clever use of knowledge,
capital and an almost automatic coolness, which
non-locals sometimes see as a tad arrogant, but we
know better here in Amsterdam. We’re on our way
to 2025 and our 750th anniversary. The best gift
that we can give ourselves and each other is for 
Amsterdam to be just as cool when its population
surpasses 900,000 as it is today, and that the City
Index soars from its current 111 to a solid 160. The
new and improved Amsterdam City Index isn’t going

to take our word for it, obviously; it tracks our 
actions and expresses them in solid figures. Like a
faithful watchdog, the City Index closely monitors
the state of the city and its progress. 

Kasper van Noppen

2016 is just as exciting 

as 1888 or 1612. 

The new era is 

what we make of it! 

////////////////////////////////////////////////
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A NEW INDEX MORE CLOSELY ALIGNED 
TO THE ECONOMIC REALITY

The Amsterdam City Index started back in 2005
at 100. Lots has changed since then. There are

more visitors. More innovation. The city is busier. 

We felt it was high time for a new index, with a new
structure and a new nomenclature more closely
aligned to the mindset and context of entrepre-
neurs and CEOs.

We no longer talk in terms of earning potential or
job market but in terms of sales and image. We also
look at how clean the streets are. We care about
how many destinations can be reached from
Schiphol. That has more impact on the city’s 
business climate than you might expect. 

A new addition is the PEOPLE category. The old
index mainly counted visitors, but we have realised
that there are many more groups than that; it is the
balance between all those people that establishes
part of the city’s quality. Along the way, as we
talked and brainstormed and listened carefully to
the intuitions expressed by the board members of
Amsterdam City - each and every one an expert 
in their corner of the city centre’s economy - we
developed a new index, an index that more accu-
rately reflects today’s economy. 

We kept the good parts. Achievements still count
most. We still calculate how long it takes for you to
reach Dam Square. We still publish the average
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sales trends in all retail, hotels, restaurants, cafés
and professional service firms in City Centre XL.
Those trends for Amsterdam as a whole are 
provided in the commentary on the figures.

The old index started in 2005. The new index was
launched in 2011. In other words: 2011 = 100. The
new index figure does not follow sequentially from
the old index figure. The impression is the same,
however. The old index ended at 120 in 2015 and
would have been 4 points higher now. The new index
shows a comparable growth curve between 2015
and now, rising not 4 but 5 points, to be precise.
Viewed from the old and the new perspective, 
City Centre XL is buzzing with vitality. 

We hope that you’ll be able to find your own figure
just as easily as in previous years. Managers of large
stores should look under turnover from department
stores, property developers should check store
rental, environmental policymakers should look
under clean air, and marketers should explore the
four different trends in the image category. 

The index is structured as a two-stage rocket. It
starts with 26 trends, divided into five categories.
Each category gets its own value. The five categories
together determine the final figure.  

Guus Bakker

////////////////////////////////////////////////
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The Turnover category
The Turnover category is about sales trends in all
shops, department stores, supermarkets, cafés,
restaurants, hotels, professional service firms and
rentals. This category contains seven trends and
represents 30% of the final total. 

The Public Space category
The Public Space category contains six trends, all
six of which say something about quality on the
streets. How clean are they? How safe? How fast
can you get where you need to go? This category
represents 15% of the index figure.

PUBLIC 
SPACE

SURROUNDING
AREA

IMAGE
TURNOVER

PEOPLE

30%

15%

15%

20%

20%

A NEW INDEX STRUCTURE OF THE AM
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The new category: People
The new People category is about residents, 
employees, independent professionals and visitors.
How many are there now and how fast are these
four groups growing? This category represents 15%.

We’re now at 60% of the index figure. 
The remaining 40% is divided between 
the two remaining categories. 

The Surrounding Area category
In Surrounding Area, four external factors are
tracked that affect economic activity in City 
Centre XL. Counts for 20%. 

The Image category
In Image, three trends that show how business-
people view Amsterdam are integrated 
with a fourth, whether people still enjoy living in City
Centre XL. In other words: how’s the housing price?

STERDAM CITY INDEX 2016 ///////
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AMSTERDAM 

CITY INDEX 

YEARS 2011-2015

2011

100

2012

98

2013 2014 2015
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AMSTERDAM 

CITY INDEX 

2016

One hundred and eleven. Eleven points
growth in five years. In all sorts of
areas. 10% higher sales. 20% better
image! That’s the one that really
takes the cake. The whole world sees
Amsterdam increasing its quality of
living, getting more business-like and
more competitive. Moreover - also
an important factor - people still love
living downtown. The number of 
inhabitants still continues to grow
here, and house prices are going up. 
Europe is the most prosperous conti-
nent on earth, the Netherlands is one
of the most prosperous countries,
and the Amsterdam city centre is the
happy, smiling centre of it all.

111
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2011            2012            2013            2014 2015

100                 99                  97                103 110
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TURNOVER

Turnover figures saw a growth spurt in
the past year: eight points, and seven
solid points even correcting for inflation.
Companies in Amsterdam City Centre
XL have definitively pulled out of the
crisis. Hotels saw their turnover grow
fastest. For the first time, shops are doing
well again too. As always, the biggest
sector, and thus also the most significant
factor, is professional services. Lawyers,
accountants, marketers, estate agents,
architects, consultants. Collectively, they
represent over 70% of all companies 
established in City Centre XL and
scored +9 points on average.

110
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Stores

In Amsterdam as a
whole, stores suddenly
significantly out-
performed previous
years, and City Centre
XL made the biggest
leap: correcting for 
inflation, 7% for 
Amsterdam as a 
whole, and 8%
turnover growth 
in XL.

Average turnover development

at 2,130 SME retail locations

in City Centre XL, source: 

Statistics Netherlands. An 

estimate has been made for

the fourth quarter of 2015.

The trend has been corrected

for 1% inflation.

2011            2012            2013            2014 2015

100                 98                  95                  99 107

STORE

107
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DEPARTMENT STORES
& SUPERMARKETS

Department stores and

supermarkets

Turnover also rose at
department stores and
supermarkets, but not
as enthusiastically as in
other sectors. It’s more
a matter of maintaining
the same level. The tax-
free statistics show that
foreign visitors represent
a substantial share of
that turnover. Without
tourists, quite a few 
department stores
would be struggling.

Average turnover development

at six department stores and

supermarkets in City Centre

XL, source: Amsterdam City,

reference date 30 November.

An estimate has been made

for the final month of 2015.

The trend has been corrected

for 1% inflation.

2011            2012            2013            2014 2015

100              100                  97                  99 102

102
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Cafés and restaurants     

Remarkable: for the first
time, turnover in cafés
and restaurants is grow-
ing less quickly than in
retail. Also remarkable: in
the rest of Amsterdam,
cafés and restaurants
are doing better (one
per cent) than in City
Centre XL. And finally,
although these figures
do not show this trend:
the number of pubs
across all of Amsterdam

is dropping, while the
number of restaurants
is rising sharply. 
An average of four new
restaurants opened their
doors every week in 2015.
Average turnover development

in 1,681 SME cafés and restau-

rants in City Centre XL, source:

Statistics Netherlands. An esti-

mate has been made for the

fourth quarter of 2015. The

trend has been corrected for

1% inflation.

CAFÉS &
RESTAURANTS

2011            2012            2013            2014 2015

100              100                  99                104 109

109
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HOTELS

Hotels

Since 2011, nearly 6000
hotel rooms have been
added and twice as many
Airbnb apartments.
None of it makes any 
difference. Occupancy
keeps hovering around
80% and turnover
growth, corrected for 
inflation, was 22 points;
2015 accounted for 13
of those. Amsterdam is
one of “Europe’s top ten
short-break destinations”

in 2016, according to
Rough Guide.

Average turnover per room per

night (RevPar) at about 70 of

the 3, 4 and 5-star hotels in City

Centre XL, source: Amsterdam

City. An estimate has been made

for the fourth quarter of 2015.

The trend has been corrected

for 1% inflation. 122 represents

an average turnover of € 148

per room. 

2011            2012            2013            2014 2015

100              100                103                109 122

122
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Services & Co

Professional services is
by far the biggest
group of companies
throughout the city.
But it matters quite 
a lot whether you’re
based inside City Cen-
tre XL or outside that
area. Outside XL, the
average turnover
growth was 8% since
2010, compared to
14% within XL. Why?
Because it’s become so

much more congenial
in XL, so much busier,
so much more caffè
latte.

Average turnover development

in 9,389 SME companies in

City Centre XL, the majority

providing professional services.

Source: Statistics Netherlands.

An estimate has been made

for the fourth quarter of 2015.

The trend has been corrected

for 1% inflation.

SERVICES & CO

2011            2012            2013            2014 2015

100                 99                  95                105 114
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OFFICE 
RENTALS

Office rentals

The m2 price for offices
refuses to rise. We do
see flexible workspaces
emerging at more and
more locations in the
city: shared offices
where you can pay for
a place at the table, a
comfortable chair and 
- if you receive clients -
a meeting room. And
then there’s the dozens,
possibly hundreds of
coffee bars where you

can settle down with
your laptop for a cosy
afternoon of catered
work. City Centre XL is
gradually evolving into
one big office park. 

The highest rents charged on

new lease contracts for offices

in City Centre XL, source: DTZ

Zadelhoff, reference date 30

June. The trend has been cor-

rected for inflation. 93 repre-

sents €400 per m2 LFA annually.

2011            2012            2013            2014 2015

100                 98                  95                  94 93
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Rent for shops, cafés and

restaurants

Lease prices are up by six
or seven points on aver-
age, within just one year.
That says enough about
how much businesses and
entrepreneurs are earn-
ing or think they’ll be able
to earn with a location in
the city centre. In the
busiest areas, leases eas-
ily exceed € 1200 per m2

annually. The rule of
thumb is: the busier it is,
the more the lease costs.

Location, location, loca-
tion.

The average of the highest and

lowest rents charged on new lease

contracts in City Centre XL,

source: DTZ Zadelhoff, reference

date 30 June. The trend has been

corrected for inflation. 101 repre-

sents € 663 per m2 LFA annually.

RENT FOR SHOPS,
CAFÉS & RESTAURANTS

2011            2012            2013            2014 2015

100              100                  97                  95 101
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101
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2011           2012            2013            2014 2015

100                 95                104                104 105

105
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     PUBLIC SPACE

The figures indicate that City Centre
XL is safe and clean. That directly 
contradicts what lots of people think.
You have to watch out for pickpockets
downtown, and litter on the streets
sometimes gets ridiculous. Both are
true. It’s safe and unsafe, clean and
dirty, depending on where you’re
standing and when you’re there. 
That issue requires targeted action.
Amsterdam City is in direct contact
with the municipal police and with the
city district’s sanitation department. 



Clean

There are whole series
of photos depicting torn
bin liners, overflowing
litterbins and city corners
carpeted in stray bits of
rubbish. Even so - recov-
ering from a sharp dip in
2012 - the city gives an
8.2 to its own cleaning
performance. And it’s
justified: most streets
and squares are clean.
The litter is primarily
concentrated around fast

food restaurants and at
times that household
rubbish hasn’t been col-
lected yet, or it’s simply
too busy for the refuse
trucks to reach the area.
Average cleaning standard in the

Centrum city district, in the

West, South and North areas,

for emptying the litterbins and

sweeping the street, including

cigarette butts. Source: 

Centrum city district. 

101 represents an 8.2.

CLEAN

2011            2012            2013            2014 2015

100                 79                  96                100 101

101
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PUBLIC NUISANCE
& CRIME

Public nuisance and

crime

Less violence, less public
nuisance, more theft. Less
violence is a trend we see
across the board. Less pub-
lic nuisance (minor alterca-
tions, noise): maybe we’re
getting used to it and aren’t
filing police reports as often.
More theft: what could ac-
count for that? The number
of muggings is down. How-
ever, pickpocketing is up.
Unsurprising, the police noted,
with so many tourists in town.

Reports of public nuisance; of theft

and burglary from (and theft of) ve-

hicles, vessels, shops and businesses,

plus pickpocketing; of violence with

the exception of domestic violence.

Source: Amsterdam Amstelland 

Police. 117 represents 2,279 reports

of public nuisance; 82 represents

25,191 reports of theft and burglary;

and 119 represents 2,513 reports of

violence. The three indexes work 

conversely here: the higher the index

figure, the fewer reports were made.

2011           2012            2013            2014 2015

100              102                110                114 119

100              111                131                119 117

100                 87                  81                  83 82
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VIOLENCE

NUISANCE

THEFT

117 82119



Clean air

The European standard
for PM10 is 40, so 22
isn’t bad. Some degree
of caution is advised
here, however; there
are still many other
harmful substances
floating in the air, so
it’s not completely 
unpolluted. Even so, 
air quality hasn’t hit a
point that it prevents
people from coming to
Amsterdam.

Annual average of the 24-hour

average for fine particulate

matter (PM10) in the air on

Stadhouderskade and 

Overtoom, source: Amsterdam

Public Health Service, refer-

ence date 1 January. 127 is an

estimate and represents 22

mcg of fine particulate matter

per m3. The higher the index

figure, the lower the concen-

tration of particulate matter in

the air.

CLEAN AIR

2011            2012            2013            2014 2015

100              119                119                127 127

2016 AMSTERDAM CITY INDEX | 35

127



ACCESSIBILITY

Accessibility

From three locations
along the A10 motorway,
you can reach Dam Square
within reasonable travel
time. From the exit Volen-
dam by car within fifteen
minutes. By bike, you can
reach Dam Square from
Jaap Edenbaan in 22 min-
utes. By tram from VU
Medical Centre, it takes
over half an hour. On av-
erage, that’s less than 25
minutes. This is one of

Amsterdam’s major 
advantages: everything
and everyone is within
quick reach. The city 
government’s new ‘acces-
sibility plans’ hopefully
won’t throw a spanner
into the works.
Average travel time between 

A10 ring road and Dam Square.

Source: Google Maps, reference

date was the third Monday

in December. 88 represents 

24 minutes.

2011           2012            2013            2014 2015

100                 97                  90                  94 88

88
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PEOPLE

More inhabitants, more employees,
far more independent professionals
and visitors. The city is growing, also
in terms of the people it accommo-
dates. And that’s a good thing; some
even say that the city population
will have to double in order to keep
up with competing cities. The dis-
cussion about balance between dif-
ferent groups is also relevant here:
are they well-balanced or not? Read
the main article to find out what
Amsterdam City thinks about it.2011           2012            2013            2014 2015

100              103                107                111 114

114
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LOCAL RESIDENTS

Local residents

Part of what makes 
Amsterdam such a
great city is its inhabi-
tants. In recent years,
more and more of
these local residents
have felt overwhelmed
by how much busier
the city is getting. 
However, that turns out
not to be a reason to
leave in droves. The
population continues
to grow steadily, from

135,000 in 2011 to
141,000 in 2015.

Total number of people living

in City Centre XL, source: 

Research, Information and 

Statistics department of the

municipality of Amsterdam,

105 = 141,000 people.

2011           2012            2013            2014 2015

100              101                102                104 105

105
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Employees

116,000 people earn a
salary in City Centre XL.
That’s far more than
Schiphol Airport, the
port, or the IJmuiden
steelworks. That’s not
even including inde-
pendent professionals,
who represent another
31,000. In the entire
region, City Centre XL
is by far the area that
offers the most job 
opportunities.

Total number of employees 

in City Centre XL, source: 

Research, Information and 

Statistics department of the

municipality of Amsterdam,

106 = 116,000 people.

EMPLOYEES

2011           2012            2013            2014 2015

100              102                105                104 106

106
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INDEPENDENT
PROFESSIONALS

Independent 

professionals

The independent 
professionals in City
Centre XL, primarily
specialists with univer-
sity degrees, are always
on the lookout for their
next assignment. ‘Let’s
go grab a coffee’ is by
far the most frequent
question asked by inde-
pendent Amsterdam
professionals.

Total number of independent

professionals in City Centre XL,

source: Chamber of Commerce.

123 represents 31,000 people.

2011           2012            2013            2014 2015

100              104                110                116 123

123
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Visitors

Visitors come in all
sorts of shapes and
sizes, and each sub-
group seems to be
growing. The number
of hotel stays increased
by a projected 3.9%,
while the number of
museum visitors rose
by 4.5%; the number
of cruise passengers
visiting Amsterdam
also increased. The
Passenger Terminal

Amsterdam celebrated
its 15th anniversary in
2015, welcoming
20,000 more travellers
than in 2014: 283,000
people.
Number of visitors in Amster-

dam from the Netherlands and

abroad. Source: Amsterdam

Marketing. 124 represents 18.3

million people, over 5 million

of them from outside the

Netherlands. 

18.3 million is an estimate.

VISITORS

2011           2012            2013            2014 2015

100              105                110                119 124

124

2016 AMSTERDAM CITY INDEX | 41



42 | AMSTERDAM CITY INDEX 2016

SURROUNDING AREA

City Centre XL is situated in Amsterdam,
within the Netherlands, in Europe, and
obviously there are also outside influ-
ences that affect the city centre’s
economy in the long term. The most
important are listed here, starting with
the number of destinations served by
Schiphol. Destinations accessible from
Schiphol is an important factor for
businesses considering opening a 
location in Amsterdam.

2011           2012            2013            2014 2015

100                 95                  94                104 108

108

 
GNIDNUORRUS

XEEXDNIYTIC

6102



Destination Schiphol

Schiphol is under pres-
sure. Other airports
want to grow too. 
Airport fees will be
dropping in 2016 
- for the first time. 
The crucial question
for the economy in the
greater Amsterdam
area is whether the
number of destinations
will remain high. Com-
pared to 180 destina-
tions at Heathrow, 

200 at Charles de
Gaulle and 264 at
Frankfurt Airport, 
322 destinations at
Schiphol is still 
reassuringly high.

Number of destinations for

passengers and cargo that can

be reached directly from

Schiphol, source: Schiphol

Group, 103 represents 322. 

SCHIPHOL

2011           2012            2013            2014 2015

100              101                103                103 103

103
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WORKFORCE

Workforce

Although there are 1.2
million people in and
around City Centre XL
who are able to work,
and work is available,
those jobs do not corre-
spond to what the people
can do. For instance,
there are between ten
and twelve thousand job
openings in ICT every
year. That work really
needs to be done, but
the people needed to do

it simply aren’t available.
This mismatch inhibits
economic development,
even in City Centre XL
with its huge potential
pool of professional 
services.
Number of people in the poten-

tial workforce in the Amsterdam

Metropolitan Region, source: Re-

search, Information and Statistics

Department, municipality of 

Amsterdam. 103 is an estimate

and represents 1.2 million people.

2011           2012            2013            2014 2015

100              101                102                102 103

103
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Gross regional product

Forecasts predicted
that the overall Dutch
economy would grow
1.5% in 2015 and that
the greater Amsterdam
would see 1% growth.
That ended up being
2% and 3.3%. 
Forecasts for next year
predict 2.1% for the
Netherlands and 3.3%
for the region.

Gross regional product for the

greater Amsterdam area,

source: Research, Information

and Statistics Department,

municipality of Amsterdam.

105 is an estimate and 

represents € 123 billion.GROSS
REGIONAL PRODUCT

2011           2012            2013            2014 2015

100                 99                100                102 105

105
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To and from Munt Square

Final figures show that 
1.5 million people live
within reasonable
travel distance from
Munt Square and there-
fore can show up in
your store, arrive to
work in your office, or
make some other indi-
vidual contribution to
the city centre’s econ-
omy within 45 minutes
or less. 

Number of people who can

reach Munt Square or travel

from Munt Square to some-

where else within a reasonable

time frame. Source: Infrastruc-

ture, Traffic and Transport,

municipality of Amsterdam.

108 represents more than 

1.5 million people.

2011           2012            2013            2014 2015

100              102                104                106 108

A10

A10
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TO AND FROM
MUNT SQUARE

108



Consumer confidence

Consumer confidence
rose sharply over the
past year, as did
turnover development
in stores. Sales figures
vaulted upwards, espe-
cially in the past year.
No direct correlation
can be made, but it 
is encouraging to see
that a growing number
of Dutch consumers,
including people living
in Amsterdam, 

Amstelveen, Diemen,
Zaanstad and the sur-
rounding area, have 
regained confidence
and are willing to buy.

The average of the number of

people who do have confidence

in the economy minus the num-

ber that do not have confidence,

in a group of 1,000 people.

Source: Statistics Netherlands.

115 represents a balance of +3.

CONSUMER
CONFIDENCE

2011           2012            2013            2014 2015

100                 83                  80                106 115
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IMAGE

Image: couldn’t be better. Everyone
thinks Amsterdam is a fantastic city.
The only downward trend is seen in
business. What are we doing wrong in
the eyes of others? As it turns out, it’s
difficult to pin us down to a firm con-
tract. That’s quite possible: we are a
permissive society. We don’t like com-
pulsion or obligation; we’d rather stay
flexible and cobble together a custom
solution. That’s also part of being cool.
Other than that: Amsterdam’s image
scores are high, higher, highest.

2011           2012            2013            2014 2015

100              101                106                112 120

120

 
EGAMI

XEEXDNIYTIC

6102
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                                 2011        2012        2013        2014        2015

 HOUSING PRICE      100              94              89              93           101

QUALITY OF LIVING      100           100           100           113           113

BUSINESS CLIMATE      100           106           131           113              94

COMPETITIVENESS      100           100           100           125           167

IMAGE

94113 167101

Housing price: average price per

m2 for homes sold in City Centre

XL, source: Research, Information

and Statistics Department, 

municipality of Amsterdam, 

reference date 1 July 2013. 

The index has been corrected 

for 1% inflation. 101 represents 

€ 4,819 per m2. 

Quality of living: ranking on the

Mercer Quality of Living Survey.

113 represents an 8th place in

Europe.

Business Climate: Amsterdam’s

ranking on the World Bank’s

Doing Business Index. 94 repre-

sents an 18th place in Europe. 

Competitiveness: Amsterdam’s

ranking on the World Economic

Forum’s Global Competitiveness

Index. 167 represents a 3rd place

in Europe.







For the 2016 Amsterdam City Index,
we asked nine dedicated local 
experts four questions in early 
December. They were all asked
the same questions; 

We selected a range of their an-
swers to each question, presented
below. Their perspective, insights,
arguments and observations were
also useful to us as reflections, in-
spirations or reminders in crafting
the main narrative of this 2016
City Index.

Here, listed alphabetically, are the
nine experts who cast their gaze
on our cool city: 

Anita Bos Amstel Hotel, Dick 
Eberhardt Eberhardt Retail &
Property, Gretske de Jong Schel-
tema Bookstores, Walther Ploos
van Amstel lector on City Logistics,
Caroline Receveur Double Tree by
Hilton, Emmy Stoel Hotel Okura
Amsterdam, Farid Tabarki Studio
Zeitgeist, Max Vorst ProWinko and
Wybo Wijnbergen WeWork.

‘We exude the warmth
of a friendly village
where we cycle
everywhere, build
low-rise city blocks,
brew good beer, and
above all have both
feet firmly on the
ground’ 
Caroline Receveur, General 
Manager, DoubleTree by Hilton,
Amsterdam Central Station

9 EXPERTS 
4 QUESTIONS
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Amsterdam has an incredible 
appeal, keeps growing, and stays
cool. So what exactly makes it so
cool?

Gretske de Jong – ‘There’s no other
city like Amsterdam. Amsterdam is
cool because it’s cosmopolitan, but
at the same time still intimate and
comprehensible. It’s a supersized
village with an incredible grandeur.
The city is a rock-solid brand, a
huge tourist attraction and - for as-
piring future locals from the sur-
rounding countryside - the place
where dreams can come true.’
Caroline Receveur – ‘The standard
of quality in Amsterdam in many ar-
eas is far higher than many other

world cities. Amsterdam has more
water than Venice. And Amsterdam
offers unparalleled quality in music
(DJs and the Concertgebouw) and
other performing arts, like ballet.’
Anita Bos – ‘Amsterdam is always
cool because the city always keeps
developing, with lots of surprising
new projects, and our guests always
have something new to see in the
city.’ 
Walther Ploos van Amstel – ‘Ams-
terdam is cool because of the
widely diverse people who live and

work here and come to enjoy our
city. So much diversity fosters bril-
liant new ideas that immediately
catch on in international markets.
Amsterdam is one big test market.’
Max Vorst – ‘Laidback atmosphere,
beautiful historical city centre, lots
of nice people, great range of mu-
seums, lots of good hotels and
restaurants, and a very compact,
clearly structured city.’
Emmy Stoel – ‘Amsterdam is
unique and sometimes elusive,
which makes it difficult to compare

‘The verve of a world-
class metropolis com-
bined with the cosy
charm of a village’
Emmy Stoel, Hotel Okura 
Amsterdam
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What impact does a cool
city have on residents, 
visitors and users?

with any other city. History and
modernity are effortlessly inter-
woven. It’s a mix of young and old,
large and small, new and vintage.
The verve of a world-class metrop-
olis combined with the cosy charm
of a village.’ 
Farid Tabarki – ‘The presence of 
cultural facilities at the very highest
standard of quality justify the label
of the world’s smallest metropolis.
Visitors hardly encounter a language
barrier, since the city has a bilingual
mindset, and Amsterdam has a
sharp edge of drink and drugs that
keeps it interesting.’ 
Dick Eberhardt – ‘The mix of some-
thing-for-everyone combined with
a gorgeous historic city centre and
the city’s constant development in
all its facets is what makes the city
so cool.’
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Dick Eberhardt – ‘If a city is cool,
it’s fun and appealing for almost
everyone to be in the city, fun to
visit or to live and work there.’ 
Farid Tabarki – ‘Superb quality of 
living. It makes locals a little 
arrogant. Where could it possibly
be better than Amsterdam? People
come from all over to live, work or
spend their free time here, and
that leads to increasing quality and
a busy pace, making the city feel
even more intense.’
Max Vorst – ‘The city is getting

more and more international, with
a constant flow of foreigners in the
city; it sometimes makes it tricky
for people who live downtown. Visi-
tors and city users can wholeheart-
edly enjoy everything Amsterdam
has to offer.’
Gretske de Jong – ‘The city is vi-
brant and its economy is flourish-
ing. But there’s a flip side to such
dynamic growth. Locals and city-
hoppers: everyone’s jostling for a
spot inside the canal ring. The au-
thentic locals feel less and less at

2



home in Amsterdam’s city centre.
The less diverse shopping options
targeting day-trippers don’t exactly
help.’
Wybo Wijnbergen – ‘Local residents
see higher house prices, causing their
own personal equity to increase, and
more and better facilities, including
a wider range of cafés and restau-
rants, retail and festivals. For visi-
tors, Amsterdam has become a
beautiful city with large, world-
famous museums, lots of culture,
while still offering the freedom to do

whatever you feel like. For users, the
city has become more accessible,
offering easier travel options, and
people work in an increasingly beau-
tiful, dynamic environment.’ 
Anita Bos – ‘We can keep surprising
guests during their visit to Amster-
dam. And of course there’s the
city’s compact size. Everything is
easy to reach on foot or by bike.’ 
Caroline Receveur – ‘The only disad-
vantage of living in Amsterdam is
that you can’t go there on holiday
anymore. Visitors are pleasantly sur-

prised over and over. Users enjoy the
advantages of warm and welcoming
modesty in a top-notch product of-
fering unparalleled quality in all areas.
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‘Increasing quality and
busy pace, making
the city feel even
more intense’
Farid Tabarki, Studio Zeitgeist

‘New concentrations of
shopping outside the city
centre, plus new muse-
ums, leading to better
distribution of tourism
across Amsterdam’ 
Max Vorst, ProWinko

What future-driven
developments will
have a positive 
influence?3



Walther Ploos van Amstel – ‘Diver-
sity and respect for differences mean
we can talk openly and honestly,
sharing our opinions sincerely with-
out holding back. Amsterdam is
non-authoritarian. It’s Dragon’s Den
24/7, which prevents entrepreneurs
from developing tunnel vision.’
Caroline Receveur – ‘Everything
Amsterdam has to offer has a posi-
tive impact; the city’s popularity
will only continue to grow.’
Wybo Wijnbergen – ‘International
corporations like Google, Uber, Face-

book and WeWork are investing heav-
ily in the city, generating a young,
dynamic group of employees who are
thrilled to use all the city’s facilities
and are spending their income right
here, where they live and work.’
Farid Tabarki – ‘In a century where
cities are becoming increasingly 
important, Amsterdam is ideally 
situated to take on the role of a
city-state. Residents, visitors and
users become integral elements in
the circular, autarchic philosophy
that man makes the city – and

these days we actually can.’
Emmy Stoel – ‘That busy activity
needs to be channelled well and dis-
tributed to the city districts more
effectively, allowing local entrepre-
neurs to benefit and giving visitors
the feeling that they can discover
extraordinary new locations.’
Max Vorst – ‘Create more attractions
scattered more evenly across the whole
city, new concentrations of shopping
outside the city centre, plus new mu-
seums, leading to better distribution
of tourism across all of Amsterdam.’
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Dick Eberhardt – ‘There’s easy
money to be made in focusing on
monoculture or low-quality shops
and restaurants, especially in
busier parts of town. That makes
the city less worth visiting and at-
tracts less legitimate cash flows.’
Emmy Stoel – ‘Amsterdam is boom-
ing. Maintaining that means investing
in the city and in creativity. Festivals
like ADE put Amsterdam on the map
internationally.’
Wybo Wijnbergen – ‘Traffic is get-
ting heavier. Smart solutions could

facilitate visitor flows more effec-
tively and minimise the feeling that
it’s too busy. Smart solutions for 
underground bicycle parking and
electric-power group transport also
reduce the sense that traffic is
busy.’
Walther Ploos van Amstel – ‘The city
is less and less accessible to young
people. It’s becoming unaffordable.
Amsterdam needs to watch out
that Airbnb and hotels don’t grow
at the expense of the vital develop-
ment to provide housing for 10,000

to 15,000 new Amsterdam residents
annually.’
Farid Tabarki – ‘We need to start
designing and building Smart Cities
instead of Smart Citizens. We need
to involve locals, visitors and users
in designing and redeveloping the
city and ask ourselves how the de-
signs enable them to make integral
contributions to and be an intrinsic
part of the city.’
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What poses a threat to 
the city and its people?
What possible solutions 
are there?

‘Smart solutions for underground
bicycle parking and electric-power
group transport reduce the sense
that traffic is busy’
Wybo Wijnbergen, WeWork
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The world is rapidly moving towards urbanisation.
Big cities are centres and drivers of growth. Ur-

banisation and growth are relatively autonomous.
The key is to handle that growth in clever, common-
sense ways. City administrators, entrepreneurs and
locals are jointly responsible for that mandate: to
guide growth in good directions. 

Every healthy city centre involves some degree of
confrontation and compromise. Interests do not 
always run parallel, sometimes running into head-
on conflict. Despite all this, everyone wants the 
best for our Amsterdam. The best thing is healthy
growth and a downtown area where business,
tourism, living, working and nightlife all have a place,
and keep it.

Following time-honoured Dutch tradition, we need to
work together to brainstorm, find solutions and get it
all sorted, preferably with some degree of mutual un-
derstanding. Consequently, Amsterdam City sits down
at lots of tables and is a constructive brainstorming
partner. We are a coalition of interests in its purest
form. Positive, critical, alert and enterprising. 

Entrepreneurs do business, whether they’re following
their nature or following in the family footsteps. The
government oversees the public space. That approach
is working. Just look at the Red Carpet. Just look at the
foreign companies and hotels that see Amsterdam as
the place to be. The medieval city centre, the cool
character of our city and the museums filled with
world-class art have a magnetic attraction. 

ADVOCATE FOR AN ENTREPRENEURIAL
AMSTERDAM CITY ASSOCIATION
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Amsterdam locals enjoy complaining; it’s hardwired
into our DNA. There’s always something to criticise.
However, the complaints about our busy city centre
are not unfounded. It really is getting busier. Just look
at the hectic activity of the recent Christmas holidays
and how the city’s public transport system hit gridlock.
Everyone’s jostling for position on those few square
kilometres where they all want their own corner. Let’s
take great care of the heart of our city, not abandon it
to the highest bidder or the loudest opinion. 

No Venice of the North. No zombified city flooded
with a locust horde of tourists. Amsterdam isn’t a
living museum, it’s a lively, dynamic city where people
live, work and enjoy themselves, a vibrant city that
welcomes tourists coming from Beijing or Brabant. 

Accessibility. Controversial city traffic flows. We ad-
vocate accessibility by car. The city should not be
locked down. Cars are already cleaner and frequently
electric. Now we face a new challenge: the incredible
bicycle density. That mobility issue demands serious
investments, and cyclists will have to help pay for them. 

Like the universe itself, City Centre XL keeps expanding.
In a very real sense, Amsterdam North has already been
annexed. As the area expands, it encompasses more
public space that needs to be kept clean, safe and in
good working order, requiring smart government invest-
ments. Entrepreneurs can draw on an even greater pool
of resources and allies. And government authorities and
entrepreneurs find common ground in the awareness that
you can only achieve your dreams by working together. 

///////////////////////////CITY CENTRE XL







64 | AMSTERDAM CITY INDEX 2016

Amsterdam City is a dedicated, professional as-
sociation of many different associations of en-

trepreneurs, companies of all sizes, institutes and
cultural organisations in downtown Amsterdam. 

Our primary goal is an economically sound city;
our focus is on improving the economic climate in
Amsterdam’s city centre. Our priorities are earning
capacity, city quality, business climate, the job
market and accessibility. 
Our revenues come from membership fees and
one-time contributions. Membership fees are
enough to ensure our independent presence and
cover the costs of operating an office. 

Your membership fees depend on the size of your
company. Companies and government authorities
periodically contribute one-time sums to fund 
specific projects and activities.

Interested in learning more? 
Want to become a member?

Contact Christine Govaert 
+31 (0)20 622 49 31   |   +31 (0)6 27 44 11 70
secretariaat@amsterdamcity.nl

WHY JOIN AMSTERDAM CITY? 
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